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ABSTRACT

The present study was conducted in Dharwad district, the major dry chilli producing district of north Karnataka. For the
study, 10 organic farmers and 50 inorganic farmers were selected randomly in the study area. The estimated per hectare cost
of cultivation of organic and inorganic dry chilli was Rs. 50,342.61 and Rs. 56,337.72, respectively. Averageyield of organic
chilli was 6.87 tonnes asagainst 10.75 tonnesininorganic dry chilli per hectare. The per quintal of dry chilli pricesin organic
and inorganic were Rs. 19,565 and Rs. 15,150, respectively. The grossreturns of inorganic dry chilli were Rs. 1,62,862.50 per
hectareasagainst Rs. 1,34,411.55 for organic dry chilli. The net returnsof inorganic dry chilli (Rs. 1,07,524.78) were higher than
that of organic dry chilli (Rs. 84,068.94). TheB: Cratio for inorganic dry chilli was 1.90 asagainst 1.85 for organic dry chilli. It
was observed that only two marketing channels were using, channel-l1 was more marketing efficiency compared to channel-
[1. Most of the farmers were using channel-1.
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